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OTHET O BbICTABKE

CENTRAL ASIA HOUSEWARE 2026

25-4 MEXOAYHAPOLHAHA BbICTABKA
NMOCY/Lbl, bbITOBOW SJIEKTPOHUKWN
N TOBAPOB LAJ14 LJOMA

22-24 nioH4q, 2026

Ka3axcTtaH, AnMaThl,
BbicTaBOYHbIW LLleHTP "ATAKEHT"



| 0 BbLICTABKE

Central Asia Houseware — knto4yeBasg MeXxayHapoaHaqa
BblCTaBKa LleHTpanbHOM A31Kn B chepe TOBAPOB A/19 A0Ma,
nocyabl, 6bITOBOM TEXHUKN M XO3ANCTBEHHbIX TOBAPOB.

C 22 no 24 nioHa 2026 roga BbiCTaBKa Mpolu/ia B BbICTaBOYHOM
LeHTpe «ATakeHT» B AniMaTbl (Ka3axcTaH), o6beanHmB
npounsBoanTenemn, NoCTaBLUMKOB, OUCTPUNOLIOTOPOB

N MPOPECCMOHANBbHbIX 3aKYMLWMKOB N3 Ka3axcTaHa, CTpaH
LleHTpanbHon Asnmn, CHI, Kutaga mn opyrmx rocygapcrts

09 Npe3eHTaunMmM HOBbIX MPOAYKTOB, Pa3BUTUA Oe/10BbIX
KOHTAKTOB N pacLlUNPeEHNA MeXXOyHapoaHOro cotTpygHmM4yecTBa.

Knro4dyeBble HanpaBeHUS:

[Tocyda M KyXOHHble MPpUHaOIeXXHOCTU
bblTOBag TeXHUKA

XO3ANCTBEHHbIE TOBAPDI

ToBapbl 419 yOopKM 1 XpaHeHnsa
INoMalHWWM TEKCTUIb

IleKop 1 akceccyapbl o/19 aoMa
[TogapoyHaga M cyBeHUMpPHaa npoayKLuma




| COBMECTHAG 3KCno3numg

OpHoBpeMeHHOo ¢ Central Asia Houseware Ha ogHOW naoLanke
NpoLLIn MexxayHapoaHble BbicTaBKM Central Asia Home Textile

n Central Asia Office. O6beonHeHMe Tpex cneumanm3npoBaHHbIX
BbICTABOK CPOpPMUMPOBaSIo egunHyto B2B-nnatpopMmy Ons
npomn3BoanTenen, MOCTaBLLMNKOB, AUCTPUNOBIOTOPOB M 3aKYMLLMNKOB
TOBAPOB O/19 AOMa, AOMAaLLUHEro TeKCTUNa M OPUCHOM MNPoayKLMU,
obecrnevymB MaKCMMallbHbI OXBAT CMEXKHbIX OTpacemn.
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CENTRAL ASIA

ogviseware

Central Asia Houseware

[locyna - KyxOHHble MpUHaO1eXXHOCTU
bbiTOBag TexHMKa - ToBapbl O/19 OoMa

HOME TEXTILE

Central Asia HomeTextile
[NoMaLlHMNWM TEKCTUIb
[locTenbHble NPUHAONEXHOCTU
TeKCTUNb ANg MHTepbepa

Office
(A Selrool

Central Asia Office

Kanuenapua - OprcHble NPUHAONEXHOCTU
OdurcHada TexHnKa - OduncHaa mebernb




| MMABHbIE LNDPDI

106 7 500+ ~4K 62%

OKCMOHEHTOB CTtpaH B2B BcTpe4 3a 3 AHA [MToceTuTeneun Rebook koMnaHuwu
YYaCTHUKN MexayHapoaHasa Po3HWYHbIE ceTn | ONCTpumbboTOPbI [TpodpeccroHanbHas [TOBTOpPHOE y4acTume
N3’/ CTpaH 3KCno3nmuyund MapkeTnsieucsl B2B-ayomntopunga

/ Bce K/oYyeBble NoKa3aTesiv BbICTaBKU NMPoaAEeMOHCTPUPOBain PocT.
[1o cpaBHEHMIO C NPOLLUbIM MOOOM KOMMYECTBO SKCMOHEHTOB YBETMNYMIOCHh Ha 34%, BbiICTaBOYHada nioLanb — Ha 27%,
._l_l nonda rnpodeccrnoHanbHbIX NoceTuTenem — Ha 11%, 4YTo MOATBEPXKOAET YCTOMUMBOE Pa3BUTUE MPOEKTa U PACTYLLNM
MHTepec NpodeccnMoHaIbHOro coobLlecTBa.




| rEOrPA®MA SKCMNOHEHTOB

TYPKMeHUCTaH

AdraHucTaH

Poccuq
B BbiICTaBKe MPUMHANM ydacTne

106 KOMNaHUM naspsaiean ()
n3 /7 cTpaH

~

OCHOBHYH YaCTb 3KCMO3UNLLMM COCTaBUN
KoMmMnaHu1M n3 Kmntaga (60%). KasaxcTaH @

3HAYUTENbHbIWN BKa4 B POPMUPOBaAHME
BbICTABKW BHECIMN YYACTHUKN M3
Y3bekuncTtaHa (15%) n KasaxctaHa (13%).

MexxOyHapoaHYo reorpaduio NpoeKTa
OOMONTHUITN SKCTOHEHTbI 13 Y36eKUcTaH @
A3sepbanoyxaHa, Poccnun, TypKMeHnCcTaHa N

n ApraHmcTaHa.

-

—




I PEKJ/IAMHAY KOMITAHUA

0na npuBnevyeHma MakCMMasribHO LLUMPOKOM NpodecCnoHaibHOM
ayOouTOPUN peanmlyeTca MHOMroKaHas ibHaa pek/laMHaa KaMnaHug,
BK/IOYAtOLLLAA:

baHHepHada TapreTupoBaHHad V.'v!v SMS, E-mail, —~—  Ortpacnesble CMU

B MOWCKOBbIX CUCTEMAX B COL|MabHbIX \-\/ paccbinKa 46 coobuiecTBa 1 OM3Hec-

N Ha NPOPUITbHbIX ceTax Mo NPodPUIbHbIM accoumratmnn

MHTEPHET-MIoWaaKax 6a3am

Call-ueHTp Paguo Hapy)XHaqa peknama o [lloppnep)xka

0063BOH NMOTEHUMASTbHbIX peknaMa Ha BeayLmX 3KpPaHbl M Bunbopabl \s’ CO CTOPOHbI OTPaceBbIX

nocetTuTenew PagMNOCTaHLMAX B TOYKaX BbICOKOIO o> NnapTHepoOB

M 3aKYMLLNKOB pernmoHa TpadpumKa o N roOCydapCTBEHHbIX
opraHm3saunm




| NOCETUTENM

BbicTaBKy Central Asia Houseware 2026

noceTmnun okono 4 000 cneumnannUCToB OTpacM.

MeXayHapoOHbIX CTaTyC BbICTaBKUM MOOTBEPYXKOAETCH
He TOMTbKO LLUMPOKOWM reorpadmen y4aCcTHUKOB,

HO N NPOPECCNOHATTbHOW ayOnNTOPUEN.

B TeuyeHMe Tpex AHeEN MepornpumaTmne noceTunnm
npencrtaBuUTenm cTpaH LeHTpanbHom Asunm, CHI

N A3, BKIoYada KaszaxcTaH, Kblprbl3CTaH,
Y3b6ekuncTtaH, AzepbanmoykaH, Poccuto, Tag)KMKMNCTaH,
TYpPKMeHUMCTaH, Kntam n Typuuto.

BbicTaBKa NpoaeMOHCTPMPOBaNa BbICOKUN MHTEpeEC
CO CTOPOHbI NpodeccnoHarIbHOM ayauToOpUMN,
BKOYaS:

- UMMOPTEPOB
- OUNCTPUObBIOTOPOB

.- MpencrtaBUTENEN TOPIOBbIX CETEN
+ OMTOBbIX 3aKYMLWMKOB

- npepcrtaButenen HoReCa cekTopa

68%

Ka3saxcTtaH

8%

Kbiprbi3cTtaH

8%

Y36eKuUcTaH

3%
I

Poccuda

9%
4%

AsepbangrkaH Odpyrue cTtpaHbl:
Tag)XXKMKNCTaH,
TYPKMEHUCTaH,
Kutan, Typums




| B2B nPOrPAMMA

QODPEKTUBHAA NMNATOOPMA 194 B2B-NMEPEroBoOoPOB

B pamMkax Central Asia Houseware 2026 6bin1a
peann3oBaHa MaclwTabHaa B2B-nporpamMmma,
obbegnHMBLUAA Npon3BoOAUNTENEN,
MOCTaBLUMKOB, ANCTPUObIOTOPOB, PO3HUYHbIE
CETU M 3aKYMWMKOB U3 CTpaH LleHTpanbHOU
A3 n KaBkasa.

3a TpW OHA PaboTbl BbICTABKM COCTOANOCH
6onee 500 ueneBbix B2B-BcTpey, cTaBLLMX
3PPEKTUBHOM NMOLLAOKOM 0719 NMOUNCKA HOBbIX
MNapTHEPOB, OOCYXXOEHWNA YCIOBUI
COTPYOHMNYECTBA U Pa3BUTUA MeXXOYHaPOOHbIX
0EeNOBbIX CBA3EW.

500+

B2B BCTpeuY 3a 3 OHA

(ODIR GLU

restoran




| B2B nPOrPAMMA

KJTIOMEBDIE SAKYTNWAUKA U NAPTHEPDI B2B-NMPOIrPAMMDI

B nporpamMMe NnpuHAanm yyactme segyllime ToproBble CceTu,
ONCTPUNOBIOTOPbI, MAPKETMIENCHI M 3aKYNMOYHble KOMMaHNU
pernmoHa, npeacrasnarolme KasaxcrtaH, AsepbanoyxaH,
Kblprbi3CcTaH N TYPKMEHUNCTaH.

YyacTme KpynHeMLLMX UIMPOKOB PbliHKa o6ecrneyvymno BbiICOKNI
YPOBEHb OeT0BOM aKTUBHOCTU U MO3BOSINIIO YYACTHUKAM
BbICTAaBKW MPOBECTU MpAaMble NeperoBopbl C MOTEHLMaNbHbIMU
napTHepPaMu M1 3aKynLmKamMm.

B cnenytowem rogy B2B-nporpamma 6yaeT paclumpeHa 3a cyeT
HOBbIX MeXOYHapPOOHbIX 3aKyMLUMKOB, AOMOJTHUTEMTbHbIX
POopPMaTOB MNEPErOBOPOB N YBENMNUYEHUNA YMCA LESTEBbLIX BCTPEMU.

® DO DA R OCASA A M) ORIN A
AR OOD PERD DER ATI1O > O D
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| AENOBAA NPOrPAMMA

B pamkax Central Asia Houseware 2026 cocToanacb genoBas nporpamMmma,

obbeMHMBLLASA SKCMNEPTOB OTPACIN, MpeanpuHMMaTenemn 1 npeacrtaBuUTenen P\ |
63Heca. iral asia A\ b - | smemn ¥ B Efﬂ?[ﬂh’liii

YYaCTHUKU O6Cy,EI,l/lJ'|l/I BOIMNMPOCHI PaAa3BUNTUA MeEXXOYHaAPOOHOIo CoOTpyaHN4YeCTBa,
BblXOOa Ha HOBblIE PbIHKN N COBPEMEeHHDbIE MNoaXoAbl K CO30aHWNIO KOMqDOpTHOl;I
cpedbl OJ1d XXNU3HWN U pa6OTbI.

Knro4yeBble BbICTYN/IeHUSA:

Bbixod Ha PbIHOK TypKMeHMCTaHa a9 NMHOCTPaHHDbLIX MOCTaBLLHNKOB

HoBpaH P3akynues, ALSAT (TYpKMEeHUCTaH)

[TpaKTU4YeCKne MHCTPYMEHTbI OLeHKUM B2B-cnpoca, NomcKa NapTHepPOB
N PA3BUTUSA SKCMOPTHbIX MPOoOaXK 6e3 OTKPbITUA MeCTHOIro odumca.

V C"'é V | Asia

ions

[Mcnxonornda NpoCcTpaHCTBaA: KakK MHTepbep BIIUAET Ha YenoBeKa

AmMmxaH Cap6baccoBa - HaTtanba Ma3sHuubiHa - Caduma Banakmpesa

BnavaHune gmsanHa MHTepbepa Ha 3MOLMOHaIbHOE COCTOAHME,

noBefeHme, NPOOYKTUBHOCTb M KAYeCTBO XU3HW. g ’ &y
CoBpeMeHHble Noaxoabl K CO30aHUNI0 KOMMOPTHBIX XKUbIX £ |

N PaboumMX MPOCTPAHCTB. | &



| BbICOKUIN YPOBEHb JOBEPUS

bonee 60% aKCNOHeHTOB NoaATBepPONNIN HaMepeHMe BHOBb MPUHATDL
y4yactme B Central Asia Houseware 2027. BbICOKMW NMoKasaTenb
MOBTOPHOMO BPOHNPOBAHUA CBUOETENbCTBYET O JOBEPUIN
YYACTHUKOB K BbICTaBKe M MOATBEPXKOAET €€ 3PPEKTUBHOCTb KaK
naowagKm anga pasBmtmna bmsHeca.

Mo ntToram MeponpuaTUa y4aCTHUKM OCOBEHHO OTMETUNU:

BbICOKNW YPOBEHb OpPraHmM3au M BbICTaBKU;

KayeCTBEHHbIM COCTaB MNpPoPpeCCUNOHANBHOW ayanTOPUU;
3PPEKTUBHOCTb B2B-BCTpeY 1 OenoBbIX MeEPEroBOpOB;
NepCcrneKTUBbI PA3BUTUA OOTOCPOYHOIOo NMNapTHEPCTBA U BbIXOOa
Ha HOBbIE PbIHKWN.

62%

Rebook koMnaHunm

Y)Xe noarsepaonsin ydyacTtme:

ADERE NICECOOKER ZETA ZEPTER A3YPWUT upgpyruve.




| OTPACNEBAS OLIEHKA

[10 MTOram BbICTaBKM OpULMaTTbHbIM MHPOPMALIMOHHbIV MAapTHEP
Central Asia Houseware — npodeccuoHanbHbIN XypHan «llocyga»
— onyb6nmkosan o63op «Central Asia Houseware 2026: HOBbl€e
OPUNEHTUPDLI PbiIHKA TOBAPOB OJ19 OO0Ma», OTMETUB PaCTy LM
MeXXOYyHapOOHbIM CTAaTyC NPOEKTa, KAYeCTBEHHbIM COCTaB YY4aCTHMKOB
N MOCETUTENEN, a TaKXKE BbICOKNN MOTEHL WA BbICTaBKW O/14
PA3BUTUA PbIHKA TOBAPOB A9 AoMa B LleHTpanbHoM A3nn.

CEPTUDUKAT
CERTIFICATE

CENTRAL ASIA HOUSEWARE 2026:
HOBbIE OPUEHTUPDbI PblHKA
TOBAPOB OJ1d OOMA

«[NogBoasa nepBble UTOM, MOXXHO CKA3ATh,
yTO BbICTABKA Central Asia Houseware
BHOBb MOKA3Q/1d, YTO PbIHOK TOBAPOB A/19
oOMa pa3BuBaeTcs 6/1aroaps XMBOMY
OOLLEHWNKD, OOMEHY OMBbITOM U XKE/TAHMHO
CO340BATh BELUM, KOTOPbIMU MOUATHO
MO/1b30BATHCST KAXAbIV JEHb.

[1719 Npon3BOAUNTENNEV 3TO BO3MOXKHOCTH
rpenacTaBumTb HOBUHKW M HOWTK HOBbIX
MNapTHEPOB, A/19 3AKYMNUINKOB — OLEeHUTb
QCCOPTUMEHT UM OMPEAEINTbL 6yAyLLme
ToeHasbl,

a Ad/iId KOHeYHDbIX ﬂOTpG@MT@ﬂeVu/ — JiydLlje
,OOBO@,OOTbCQ B TOM, KOK MeHHeTCH
COB,OGM@/—//—/b/I/UI PbIHOK TOBAQPLOB AJTH JOMJ
VI KOKHe T,OG@OBC//—/MQ CelOL4HHA
NPedbAdB/IHOTCH K KAQYeCTBY U
6e30MNacHOCTU [oOCy/bl.»

ccblfZIKa Ha cTaTblo: posudainfo.ru/archives/14319




| HOUSEWARE 2027

Central Asia Houseware 2026 nogrBepaumia ctaTyc ogHoro
13 BeOyLMX OTpac/ieBbIX MEPOMPUATUIN PETUNOHA.
BbiCcTaBKa CTana BaXXHOM M1aTteopMomn A9 AEMOHCTPALLMNN

HOBbIX pPeLleHUnM, YKPEeNeHMa OENO0OBbIX CBA3EN N PA3BUTUS
MeXOyHapoa4HOro CoTpyaHM4yeCcTBa.

bnarogapumm Bcex y4aCTHUKOB, MApPTHEPOB M MOoCeTUTENEN
3a BK/1ag B ycnex Mmeponpunatmgl

o BCTpeyu Ha cneayLllen BbiICTaBKe
Central Asia Houseware 2027!

24-26 nioHa 2027 .

KasaxcTtaH, r. AnMaThbl, Y. TMMNpAaseBa, 42,
BbICTaBYOHbIV LLEHTP “ATaKeHT"

bpoHUpoBaHue
BbICTaBO4YHbIX NioLagen
y)XXe OTKPbITO!

OpraHuU3aTop BbICTaBKM:

Central Asia
INENEIExhibitions

TOO “Central Asia Trade Exhibitions”
KazaxcTtaH, AnMaTtbl, A25C9B3

MkpH. Caman-1, 9/2, odbuc 43

+7 (727) 266 36 80
info@centralasiaexpo.kz

BbicTaBka Central Asia Houseware

B ® +7707 6118102
® info@houseware.kz
houseware.kz
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